The dynamic role of micro and small enterprises (MSEs) in developing countries as engines through which the growth objectives of developing countries can be achieved has long been recognized. The purpose of this study was to establish the effect of socio-economic factors on growth of butchery enterprises in Nyamira Town, Kenya. The specific objectives of this study were: to establish the effect of capital on growth of butchery micro-enterprise; to determine the effect of accounting skills on growth of butchery micro-enterprise; to find out the effect of accessibility to credit on growth of butchery micro-enterprise and to assess the effect of market information on growth of butchery micro-enterprise in Nyamira Town. This study is anchored on Jovanovic's Learning Effect Model. This study adopted a descriptive survey design. The study also targeted respondents drawn from Sub-County Development Officers (SCDO), and trade officers. According to the registry of businesses in Nyamira town by the county council, there about 80 butchery enterprises in this region, 1SCDO and 1 trade officers. In this study, simple random sampling was used to select 47 butchery proprietors from the 80 butchery enterprises which the researcher considered to be representative sample because the sample size. Purposive sampling was used to select the SCDO and Trade officer as key informants in the study. The researcher used questionnaires, personal interviews and observation schedules as tools for collecting data. The reliability of the instruments the researcher conducted a pilot study in the butcheries in the neighbouring Kisii Town in Kisii County with a coefficient of 0.895 was obtained implying that there was a high degree of reliability of the data. Quantitative data was analyzed through frequency distribution and percentages and presented in tables and figures, graphs and pie charts. Qualitative data was analyzed by use of content analysis or descriptive method. Based on the findings the researcher found that majority of the butchery owners in Nyamira Town face a lot of socio-economic challenges, which could be responsible for their dwindling growth rate. Some of these challenges were found to be inadequate starting and working capital, inaccessibility of both financial and credit facilities to expand their businesses. The study also established that most of the butchery owners were not accessing credit facilities due to high interest rate change, high collateral required and complicated procedures in loan application. The government through the ministry of trade, finance and planning should use the findings of this research as a platform in designing the policies and measures that when implemented would govern promote the stability and sustainability of not only the butchery micro-enterprises, but other small scale business enterprises.
Eshetu and Zeleke (2011) conducted a longitudinal study to assess the impact of influential factors that affect the long-term survival and viability of small enterprises by using a random sample of 500 MSMEs from 5 major cities in Ethiopia. According to this research, which lasted from 2006 to2011, the factors that affect the long term survival of MSMEs in Ethiopia are found to be adequacy of finance, level of education, level of managerial skills, level of technical skills, and ability to convert part of their profit to investment. This is so because the findings of the study revealed that businesses that failed, during the study period were characterized by inadequate finance (61%), low level of education (55%), poor managerial skills (54%), shortage of technical skills (49%), and inability to convert part of their profit to investment (46%). The study further indicated that participation in social capital and networking schemes was critically helpful for long-term survival of the enterprises. Businesses that did not participate in schemes regularly were found to be 3.25 times more likely to fail in comparison with businesses that did, according to the study. In another study, based on the survey covering 123 businesses units in four Kebeles of Nifas Silk-Lafto and Kirkos sub-cities of Addis Ababa, and aimed to investigate the constraints and key determinants of growth, particularly in employment expansion, Paul and Rahel (2010) found out that the concrete problems that the targeted MSEs faced at their startup were lack of capital (52.8%), skills problem (17.9%) and lack of working space (17.1%). Moreover, Daniel (2007) identified that lack of raw material, stiff competition and shortage of working capital as one of the major impediment to growth of SMEs in Ethiopia. Jitihada (2010) , states that the scenario witnessed in Kenya particularly during the climaxing period of the year 2008 testifies the need for credit among the common and low earning entrepreneurs, given that adequate working or starting capital is a major challenge to such business enterprise
As is mostly the case and common recognition, "Competition is Cruel", which implies that some larger companies in relation to MSEs have advantages due to: selling at reduced price without reducing product quality using economies of scale, customer targeting capacity, proper and intensified product/service advertising capacity, good personal contacts and networks, sound industry reputation and sufficient information regarding existing market and capacity to exploit more market opportunities. Assegedech (2004) justifies this in his study when he found that competition is also one of the hindrances for growth and sustainability of SMEs in Malawi.
In his research, Dereje (2008) studied the nature, characteristics, economic performance, opportunities and challenges of MSEs in the food vending sector based on 125 sample enterprises. The results of the study revealed that the main constraints of these MSEs were shortage of capital, absence of government support, lack of market, lack of credit facilities and high interest rate. Studies were also conducted specifically with a purpose of identifying the problems that MSEs encounter. For instance, Workneh"s (2007) research undertaken in one of the sub-cities of Ghana indicated that lack of capital, lack of market, unfavorable policy, and inadequate infrastructure, absence of adequate and relevant training, bureaucratic structure and procedures are among constraints faced by MSEs. Similarly, Adil"s (2007) research carried out in South Africa shows that inappropriate government intervention, shortage of capital, location disadvantage, lack of market and lack of display room are the major challenges that obstruct the growth of MSEs in this country.
Change of technology has posed a great challenge to small businesses. Since the mid 1990s, there has been a growing concern about the impact of technological change on the work of micro and small enterprises. Even with change in technology, many small business entrepreneurs appear to be unfamiliar with new technologies. Those who seem to be well positioned, they are most often unaware of this technology and if they know, it is not either locally available or not affordable or not suited to local conditions, (Gancia et al 2005) . Foreign firms remain in the forefront in accessing the new technologies. In most of the African nations, Kenya inclusive, the challenge of connecting indigenous small enterprises with foreign investors and speeding up technological upgrading still persists, (Muteti 2005) . There is digital divide between the rural and urban Kenya. With no power supply in most of the rural areas, it is next to impossible to have Internet connectivity and access to information and networks that are core in any enterprise. Thus technological change, though meant to bring about economic change even among the rural lot, does not appear to answer to the plight of the rural entrepreneurs. Muteti (2005) argues that lack of sufficient market information poses a great challenge to small enterprises. Despite the vast amount of trade-related information available and the possibility of accessing national and international databases, many small enterprises continue to rely heavily on private or even physical contacts for market related information. This is due to inability to interpret the statistical knowledge that could interpret and inter connect small enterprises entrepreneurs need to be supported. With connectivity, being enhanced (by connecting Kenya globally through Fiber Optic project) there is renewed hope for the SMEs.
II. Statement of the Problem
According to Irwin (2004) governments all around the world now recognize the important contribution that small firms make to the economy and many governments have established extensive support arrangement to help people start and grow their businesses. In Kenya, 70% of small-scale enterprises are located in the rural areas and they have a high potential of contributing to rural economic development. Despite the support and incentive programs to small scale business, Akabueze, (2002) succinctly stated that it would seem reasonable to expect that small businesses would grow and flourish, but the rate of business failure continues to increase because of the obstacles affecting business performance. Some researches into small-business development have also shown that the rate of failure of small scale businesses in developing countries is higher than in the developed world (Marlow, 2009). More astonishing, despite the existence of micro-finance and promotion of value addition, butcheries in Nyamira Town have limited value addition to the locals in terms of employment opportunities if they added value to their products. They have rather performed below set targets in Kenya (ROK, 2005) . This study therefore, sought to find out the effect of socio-economic factors on growth of butchery micro-enterprises in Nyamira Town with a view of improving the Kenyan economy to be in line with the Vision 2030.
Specific objectives of the study
The study employed the following specific objectives: i. To establish the effect of capital on growth of butchery micro-enterprise in Nyamira Town. ii. To determine the effect of accounting skills on growth of butchery micro-enterprise in Nyamira Town. iii. To find out the effect of accessibility to credit on growth of butchery micro-enterprise in Nyamira Town. iv. To assess the effect of market information on growth of butchery micro-enterprise in Nyamira Town.
III. Justification of the study
This study highlighted the socio-economic factors affecting the growth of butchery micro-enterprises in Nyamira town and gave possible recommendations policies and measures of enhancing their growth. Therefore, the findings of this study may be of help to micro-business entrepreneurs such as butchery owners so that they could use the findings of these study as an avenue for equipping themselves with information on factors affecting the growth of their business enterprises and if need be, based on the study"s recommendations, work on these challenges and promote growth and sustainability of their businesses. Moreover, butchery operators should be made aware of the available financial sources and the costs involved and, are encouraged to undergo hospitality management courses to improve their skills in management. The findings could assist the government in designing the policies and measures that when implemented would govern not only the butchery micro-enterprises, but also other small-scale business enterprises, with a view of promoting their growth and sustainability. The findings of this study may help the academia in formulating new theories in relation to the growth and sustainability of micro-business enterprises and their contribution to the nation"s economy. Moreover, any future researchers may use the recommendations and conclusions that will be made in this study to aid them on the direction on which to base their future research.
Scope of the study
The study covered only the registered butchery micro-enterprises in Nyamira Town, leaving other forms of micro-businesses. Based on duration, the study took only three months, as from October 2012 to December the same year. With respect to the respondents, the study only focused on the proprietors of the butchery enterprises, Trade Officer and Sub-County Development Officer (SCDO) in Nyamira district. The areas of concern assessed were: to establish the effect of capital on growth of butchery micro-enterprise; to determine the effect of accounting skills on growth of butchery micro-enterprise; to find out the effect of accessibility to credit on growth of butchery micro-enterprise and to assess the effect of market information on growth of butchery micro-enterprise in Nyamira Town.
Theoretical Framework
This study is anchored on Jovanovic"s Learning Effect Model. Jovanovic"s model was constructed the model in 1982 and it asserts that firms learn about their efficiency and growth overtime. New firms entering the market are unaware of their true efficiencies immediately but as they mature, they are able to uncover their productive efficiencies (Staines, 2005) . Empirical implication derived by this model is that young or microbusiness ventures such as butchery enterprises have accumulated less information than older ones about their managerial abilities. For this reason there will be more exists among young firms than older firms. These postulations are also supported by entrepreneurial choice theory (Papadaki & Chami, 1982) . According to entrepreneurial choice theory, people have certain characteristics that are associated with the propensity for entrepreneurial behaviour. Individuals who have more of these characteristics are more likely to grow faster than those who have fewer ones (Papadiki & Chami, 2002) . In other words the attitude of the individual in taking risks, motive of going into self employment, his or her managerial abilities to raise capital and perceive new markets, will determine the growth of the firm. Jovanovic"s Learning Effect Model and entrepreneurial choice theory (Papadaki & Chami, 1982) can best be illustrated using the life cycle models, which aim at explaining the growth of an enterprise using the biological metaphor of the "life-cycle".
According to McMahon (1998) postulates that "Organizations are born, grow and decline. Sometimes they reawaken, and sometimes they disappear"
Figure 1 Enterprise Life-Cycle Model
According to this model of the enterprise life-cycle, important changes occur to firms as they grow from one level to the other. This assumes S-shaped growth pattern that shows a slow growth in the early development then followed by a rapid growth, before slowing down again, (Schmitt-Degenhardt et al., 2002) . At each stage of the process, the small firm can grow, plateau or even die. Whereas the life-cycle of the enterprises can be seen as a progression from smaller to larger firms as it passes from start-up, expansion through diverse stages, some firms do disengage from the growth trajectory of the life cycle. The two disengagement stages are lifestyle and capped growth. In the case of lifestyle firms, the concerns generally have few if any growth aspiration; they principally exist to provide their owner managers with a source of employment and income. Therefore, as long as the owner managers of these firms earn a living, there is no real reason why they should grow in size. Capped growth on the other hand refers to those firms that do not grow to where formal organization, financing and management practices are required (SIEID, 2004) . This is usually the result of a conscious and deliberate decision by the owner-manager to restrict the firms expansion out of a desire to avoid risk, minimize surrender of control, uncertainty and the general problems associated with hiring more employees, winning new markets, developing new products or securing new capital investments.
IV. Methodology
This study adopted a descriptive survey design. Descriptive survey designs are used when the objective is systematic or description of facts and characteristics of a given population or sample of the population or area of interest factually and accurately, (Kothari 2007) . It gathers data at a particular point in time with the intention of describing the nature of the existing conditions, identifying the standards against which existing conditions can be compared and determining the relationship that exists between specific events, (Kombo & Delno, 2006) . Survey research design was used because the population under study was too large to observe directly and this enabled the researcher to use questionnaires as a method of data collection.
The primary target population for the quantitative data was the licensed butcheries run by proprietors. The study also targeted respondents drawn from Sub-County Development Officers (SCDO), and trade officers. These were chosen as they were in the running and development of the butcheries. According to the registry of businesses in Nyamira town by the county council, there about 80 butchery enterprises in this region, 1SCDO and 1 trade officers. These formed the sample frame for the study.
In this study, simple random sampling was used to select 47 butchery proprietors from the 80 butchery enterprises which the researcher considered to be representative sample because the sample size was large enough containing all the variation in the population and equal and independence chance was given to each individual in the population to be selected. Purposive sampling was used to select the DDO and Trade officer as key informants in the study. The researcher used questionnaires, personal interviews and observation schedules as tools for collecting data.
The pilot test was done to determine the reliability and validity of the research instruments before being used for data collection. In order to establish the reliability of the instruments the researcher conducted a pilot study in the butcheries in the neighbouring Kisii Town in Kisii County. The area was used because the two counties have near similar conditions and are in the lake region. The research instruments were administered to the pilot group and a coefficient of 0.895 was obtained implying that there was a high degree of reliability of the data.
To assess the content validity of the questionnaires and interview schedules the researcher sought supervisory assistance of experts in the field of Entrepreneurship, School of Human Resource Development, Jomo Kenyatta University of Agriculture and Technology. They assessed them and gave the required feedback for implementation. Through this, the researcher was able to identify loopholes in them and made the necessary adjustments.
The study collected and analyzed both quantitative and qualitative data. Quantitative data was analyzed through frequency distribution and percentages and presented in tables and figures, graphs and pie charts. Qualitative data was analyzed by use of content analysis or descriptive method.
V. Results and Discussion
The concern of this study was to establish the effect of the socio-economic factors on growth of butchery enterprises in Nyamira Town. The responses are as follows: i.
Daily Expenses to accumulative monthly expense of Ksh.1000-5000 As part of socio-economic factors, respondents were asked to indicate the type of recurring expenses they incurred to a monthly cumulative of between Ksh.1000-5000. Out of the 45 respondents that took part in answering this question, majority of the respondents at 44.44(20)% indicated Family Food and basic needs, 24.44%(11) mentioned Business premise rent, 2.22%(1) cited Health care and transport each , 22.22%(10) indicated family house rent, 4.44%(2) mentioned entertainment. This shows that most of the butchery owners are also faced with challenges revolving around their family welfare, which also weigh down their business growth.
ii. The business is facing Socio-Economic Challenges
The study sought to investigate whether the butchery businesses were facing any challenges then. Out of the 45 respondents who took part in the study, majority at 67% disclosed that their businesses were facing challenges, while only 33% indicated otherwise. 15 45 This shows that most of the butchery businesses in Nyamira town were facing various socio-economic challenges explaining their slow in growth rate.
iii. Some of the Socio-Economic Challenges Face
The respondents were asked to note the social-economic challenges they were facing and responses were as in the Table 4 . When asked to indicate some of the socio-economic challenges that butchery owners were facing in the running of their businesses, majority of the respondents at 31%(14) indicated inadequate capital, 27%(12) mentioned inaccessibility to financial and other credit facilities, 18%(9) indicated lack of accounting skills, 11%(4) mentioned high taxation, 7%(3) indicate inability or difficulty in repaying loan, 4%(2) mentioned shrinking market/increased competition, while 2%(1) indicated debt collection and from the study findings, it can be deduced that the major problems facing the butchery owners in Nyamira town were inadequate capital, lack of accounting skills, and inaccessibility to credit facilities.
iv.
Received any assistance to help mitigate the challenges When asked to indicate whether they had received any assistance to help in mitigating the challenges, majority of the butchery owners at 73% indicated that they had not receive and assistance, while only 27% indicated otherwise. This shows that in most cases, the government or the NGOs were not willing to assist the butchery owners in Nyamira town, in terms of loan accessibility and offering entrepreneurial and managerial trainings and this could result into slow growth rate in these business activities. The study also sought to find out whether failure to receive assistance to mitigate challenges facing the butchery owners could result into their stunted growth. Out of the 33 respondents that took part in answering this question, majority at 79% confirmed lack of assistance either financial or managerial could contribute to slow in growth rate, while only 21% indicated otherwise. 
Availability of Change in the Market
The study sought to find out whether there have been any changes in market since the respondents ventured into the business. According to the study, majority of the respondents at 54% confirmed that there have been changes, while 46% indicated that things have remained the way they were. This was imperative in order to investigate whether the respondents were also suffering from strict competition and shrinking of market share as a factor that could affect their growth rate. vi.
Description of the Change in Market
When asked to describe the nature of change in the market, majority of the respondents at 57% indicated that many sellers have come into the market thus offering them much thorough competition and shrinking their market share, 26% described the change as many buyers has come into the market thus widening the market share, while only 17% had indicated that his business has become one of the many large sellers (Oligopoly) in the market. However, none (0%) of the respondents indicated that the business has emerged as the only seller (Monopoly) in the market. 
Identification of the New Market
The study sought to investigate whether the butchery owners of Nyamira Town had identified any new market for their products. This was imperative, as it would help in measuring the growth of these businesses. Yes   No   0  10  20  30  40 50 60 many sellers have come into the market many buyers has come into the market business has become one of the many large sellers (Oligopoly) in the market 57 26 17
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Figure 4: Identification of the New Market
Out of the 45 respondents that took part in answering this question, majority at 81% indicated that they had not identify any new market, while a paltry 19% had identified a new market. This shows that the butchery enterprises in this region had not grown in term of market share and were only surviving on the existing market.
viii.
Reason for failing to identify the new market When asked to indicate the reason for failing to identify the new market for their products, majority of the respondents at 36% cited inadequacy of capital, 29% indicated inaccessibility to credit facilities, 22% gave the reason of high taxation, while 13% mentioned shrinking markets or increased competition. According to this response, financial constraints characterized by inadequate capital, high taxation and inaccessibility to credit facilities were the major impediments for growth of the butchery enterprises in Nyamira town based on identification of new market. 
ix. Loan Accessibility loans and credit facilities from the financial institutions
The study sought to find out whether the butchery owners in Nyamira town could afford loan and other credit facilities from the financial institutions in the area. According to the study findings, majority of the respondents 36 45 According to the study findings in table 4.8 majority of the respondents 36 accounting for 80% revealed that they do not access loans or credit facilities from the financial institutions in the region, while a paltry 20% indicated otherwise.
Reasons for Failing in Market Expansion
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x.
Reasons for lack of Inaccessibility of Loans and Credit facilities The butchery owners in Nyamira town were asked to indicate the reasons they could not access the credit facilities and loans. Out of the 36 respondents that answered this question, majority at 36% cited high interest rate charged by lending institutions, 30% indicated lack of cash management skills, 20% mentioned high collateral requirement from lending institutions, while 14% indicated that loan application procedures are too complicated as shown in figure 6.
Figure 6: Reasons for lack of Inaccessibility of Loans and Credit facilities
According to the findings, several socio-economic factors affect the growth of butchery enterprise in Nyamira town. For instance, s part of socio-economic factors, respondents were asked to indicate the type of recurring expenses they incurred to a monthly cumulative of between Ksh. 1000-5000. Out of the 45 respondents that took part in answering this question, majority of the respondents at 44% indicated Family Food and basic needs, 24% mentioned Business premise rent, 20% cited Health care, 4% indicated family house rent, 2% mentioned entertainment and transport each. This shows that most of the butchery owners are also faced with challenges revolving around their family welfare, which also weigh down their business growth.
When asked to indicate some of the socio-economic challenges that butchery owners were facing in the running of their businesses, majority of the respondents at 31% indicated inadequate capital, 27% mentioned inaccessibility to financial and other credit facilities, 18% indicated lack of accounting skills, 11% mentioned high taxation, 7% indicate inability or difficulty in repaying loan, 4% mentioned shrinking market/increased competition, while 2% indicated debt collection. From the study findings, it can be deduced that the major problems facing the butchery owners in Nyamira town were inadequate capital, lack of accounting skills, and inaccessibility to credit facilities. Similarly, in his research, Dereje (2008) studied the nature, characteristics, economic performance, opportunities and challenges of MSEs in the food-vending sector based on 125 sample enterprises. The results of the study revealed that the main constraints of these MSEs were shortage of capital, absence of government support, lack of market, lack of credit facilities and high interest rate.
When asked to describe the nature of change in the market, majority of the respondents at 57% indicated that many sellers have come into the market thus offering them much thorough competition and shrinking their market share, 26% described the change as many buyers has come into the market thus widening the market share, while only 17% had indicated that his business has become one of the many large sellers 
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(Oligopoly) in the market. However, none (0%) of the respondents indicated that the business has emerged as the only seller (Monopoly) in the market. These findings are similar to that of Muteti (2005) who also argued that lack of sufficient market information that faces many of the small scale enterprise poses a great challenge to these enterprises and is also an impediment to their growth. The study also found that majority of the butchery owners in Nyamira town are not able to identify new markets as supported by 81% of those interviewed, while a paltry 19% could identified a new market. This shows that the butchery enterprises in this region had not grown in term of market share and were only surviving on the existing market. When asked to indicate the reason for failing to identify the new market for their products, majority of the respondents at 36% cited inadequacy of capital, 29% indicated inaccessibility to credit facilities, 22% gave the reason of high taxation, while 13% mentioned shrinking markets or increased competition. According to this response, financial constraints characterized by inadequate capital, high taxation and inaccessibility to credit facilities were the major impediments for growth of the butchery enterprises in Nyamira town based on identification of new market. Fjeldstad et al, 2006 also found that despite the vast amount of trade-related information available and the possibility of accessing national and international databases, many small enterprises continue to rely heavily on private or even physical contacts for market related information hence making them un able to identify new or expand their markets. This is due to inability to interpret the statistical knowledge to interpret and inter connect, small enterprises entrepreneurs need to be supported.
The study sought to find out whether the butchery owners in Nyamira town could afford loan and other credit facilities from the financial institutions in the area. According to the study findings majority of the respondents 36 accounting for 80% revealed that they do not access loans or credit facilities from the financial institutions in the region, while a paltry 20% indicated otherwise. When asked to state the reason for this lack of inaccessibility, majority at 36% cited high interest rate charged by lending institutions, 30% indicated lack of cash management skills, 20% mentioned high collateral requirement from lending institutions, while 14% indicated that loan application procedures are too complicated. These finding supports those of Eshetu and Zeleke (2011) who also found that lack of access to long-term credit for small enterprises forces them rely on very expensive short term loans. There are other financial challenges that face small enterprises. They include the high cost of credit, high bank charges and fees.
VI. Conclusion and Recommendations
Based on the findings the researcher found that most of butchery operators in Nyamira County were registered sole proprietors and sourced their products from the local market. The study also found that majority of the butchery owners in Nyamira Town face a lot of socio-economic challenges, which could be responsible for their dawdling growth rate. Some of these challenges were found to be inadequate starting and working capital, inaccessibility of both financial and credit facilities to expand their businesses. The study also established that most of the butchery owners were not accessing credit facilities due to high interest rate change, high collateral required and complicated procedures in loan application.
The government through the ministry of trade, finance and planning should use the findings of this research as a platform in designing the policies and measures that when implemented would govern promote the stability and sustainability of not only the butchery micro-enterprises, but other small scale business enterprises. Such policies can include easy loan or grant acquisition for business growth. The Trade Officer and District Development Officer should arrange for seminars and workshops where butchery operators can be advised on how to operate their business in a more economical and profitable manner. The suggestions of policies and measures to enhance the growth of micro-enterprises may also enable not only Nyamira County but entire country in improving its economic development plan, in line with vision 2030 under economic pillar.
